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BACKGROUND 
■ 63% of Australians aged >18 were overweight or obese in 2014/2015, 
(AIHW, 2017). 
■ Excess consumption of sugar sweetened beverages is associated with 
increased weight gain & risk of developing chronic conditions associated 
with poor diet and obesity, (Duckett & Swerissen, 2016). 
■ The UK introduced a Soft Drink Industry Levy which commenced in April 
2018. It applies to drinks containing up to 8 grams per 100ml, aiming to 
influence purchasing habits, support reformation and reduce obesity 
prevalence, (Australian Food Regulation,2017).  
BACKGROUND 
■ Australia has a high concentration of print media, (Harding-Smith, 2011), with 
3,083,000 newspapers circulating daily, (Hurlimann & Dolnicar, 2012).   
■ Newspapers can direct focus towards a topic and shape how individuals 
consume information, (Hughes, & Lancaster & Spicer, 2011). 
■ Media can be influential in framing policy debates and defining public 
interest, (Hughes, & Lancaster & Spicer, 2011). 
There is a need to examine how SSB taxation is reported within Australian media: 
important implications for individuals, public health advocates, food industry 
representatives and stakeholders 
METHODS 
■ Study similar to ‘ The palatability of sugar-
sweetened beverage taxation:  A content 
analysis of newspaper coverage of the UK 
sugar debate by the University of Glasgow. 
■ Qualitative:  Content Analysis  
■ 11 Newspapers nation wide:  Highest 
circulation and readership across states/ 
territories 
■ Search period:  April 1st, 2015 to April 1st, 
2018 
■ Search Terms:  (sugar* OR sugar 
sweetened beverage OR sugary drinks OR 
soft drink* OR soda) AND (tax* OR levy OR 
regulation OR policy).  
 
 
Articles identified 
via Factiva n = 
1866 
Screened against 
inclusion criteria 
n= 1106 
Included articles 
n = 178 
Excluded n= 945 
Duplicates auto 
removed n= 760 
PRELIMINARY FINDINGS 
Initial coding Articles n=50 from April 2015 to August 2016 
■ Highest article coverage:  The Advertiser and 
Herald Sun (Melbourne and Adelaide)  
■ 58% news articles, 26% editorial and opinion 
pieces. 
■ 66% agreed that SSB’S were negative,  42% 
indicated that sugar was negative. 
■ 34% used obesity and weight gain as the main 
theme, followed by tooth decay and youth. 
■  Most articles did not specifically identify 
problem drivers. 
 
  Positive  Negative Neutral  None 
Sugar 0% 42% 4% 18% 
SSB 0% 66% 22% 12% 
Taxation  64% 18% 18% 0% 
Theme Number of 
articles 
Percentage 
Fiscal measures (inc. sugar tax) 6 12% 
Food industry/companies/PRD 1 2% 
Health effects - tooth decay 7 14% 
Health effects - other NCDs / mortality 3 6% 
Legal challenge 
  
2 4% 
Obesity & weight gain 17 34% 
Other legislative measures/ regulation 1 2% 
Politicians' response 4 8% 
Product consumption 4 8% 
Youth consumption 5 10% 
PRELIMINARY FINDINGS 
■ 60% suggested SSB taxation as a 
solution, 14% for a general sugar tax.  
■ 18% suggested taking personal 
responsibility for consumption, 
including self-education and 
parenting.  
■ Ambiguity surrounding what is meant 
by sugar tax. 
 
 
 
■ MAIN ARGUMENTS FOR TAXATION:  
■ Positive health impact (68%) 
■ Positive impact on 
consumption/purchases (64%) 
■ Positive financial impact (28%).   
AGAINST TAXATION 
■ Taxation as a ‘nanny state’ approach 
(16%) 
■ Demonisation of sugar (14%).  
 
CONCLUSIONS FROM INITIAL FINDINGS 
■ Taxation terminology still broad and unclear. 
■ No mention of taxing industry in Australia.  
■ Early results consistent from 2014 UK study ‘Sugar-sweetened beverages 
coverage in the British media: an analysis of public health advocacy versus 
pro-industry messaging’, ( Elliott-Green A, Hyseni L, Lloyd-Williams F, et al, 
2014). 
1. Main themes and slant  
2. Offered minimal drivers/solutions, only highlighting issues associated 
with overconsumption of SSBs 
POLICY IMPLICATIONS 
■ How is SSB taxation portrayed, perceived and understood.  
■ What messages are being reinforced? 
■ Navigating media discourse: provide insight into trends regarding slant, 
stakeholder voices & who is suggesting what action? 
■ Emerging themes and what they tell us about the debate in Australian health 
policy?  
■ Translating public opinion to support for policy change. 
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